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Why talk about speed?
In the 1909 first Futurist Manifesto, Filippo Tommaso Marinetti declared, “la 
magnificenza del mondo s’è arricchita di una bellezza nuova, la bellezza del-
la velocità” (the world’s magnificence has been enriched by a new beauty: the 
beauty of speed). By the early 20th century, speed became a way of life, a goal, a 
moral code, almost a religion.1 One century after the  steam engine’s invention, 
man was able to travel, communicate and provide food and goods which were 
previously far out of reach. This was “the revolution”!
Speed was a tangible, quantifiable, comparable quality which transformed 
man’s modus operandi. It was synonymous of fast versus slow. This “physical” 
speed of bodies in motion expanded both spatial limits and knowledge, while 
also prompting the quest for new languages.
Twenty years later, in the 1930s, Streamlined or aerodynamic design was 
born in the United States, a phenomenon featuring the redesign of products 
based on their external appearance, especially with the goal of communicat-
ing the concept of speed and swiftness. Transport was the first industrial sec-
tor where Streamlined design was applied. Beyond their strictly technical and 
functional needs, cars, planes, ships and buses had to “lure” and “fascinate” the 
public with their forms. Soon aerodynamic shapes became “fashionable”, and 
they began to be used in various spheres of design and architecture. At that 
point, speed was synonymous with modernity.
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Eleonora Lupo recounts the genesis and evolution of the slow design concept 
until today, offering examples on how contemporary young designers are apply-
ing the “slow approach” in their projects. The examples cited encompass every-
thing from highly experimental projects to mass-produced products, revealing 
a major current trend in which the sensorial quality of objects is “cultivated”.
On the other hand, Andrea Mendoza focuses her sights on the personal 
rhythms of private individuals who are trying to survive in cities like Jerusa-
lem, Bogotá, Palermo and Istanbul. In other cases, individuals use grouping 
mechanisms to organise themselves into creative communities with the aim of 
improving their own livelihoods and, indirectly, enhancing life in their cities. 
On a very different level, the article by Heura Ventura features an examina-
tion of the nano scale as a basic factor in the development of products’ life cycle. 
She introduces us to the nanotechnology of materials which can improve prod-
ucts’ usability, maintain their outer appearance and programme their capacity 
for self-repair.
Finally, the articles by Ratti and Di Salvo-Tamborrini speculate on digital 
technology as an intrinsic factor in our everyday material environment, and 
they discuss research projects currently underway at MIT’s SENSEable City Lab 
and the Politecnico di Torino, respectively.
Carlo Ratti focuses on the proliferation of access points to data offered by 
modern products. The new “digital age” features also imply rethinking the outer 
appearance of these objects and their interaction with users. This reflection is 
then extended to projects that “imagine” hybrid physical-digital spaces where 
the built environment is enriched by growing strata of digital information.
Andrea Di Salvo and Paolo Tamborrini close by suggesting a new approach 
to training programmes, based on university research and teaching, in an effort 
to avoid misalignments between product design, visual communication design 
and interaction design. The article presents the approach used at the Politecnico 
di Torino for the visual language “revision” of the control station interfaces for 
future vehicles.
We hope that the miscellaneous ideas, projects and narratives showcased in 
this issue of Elisava Temes de Disseny may prove interesting to our reader-
ship and pave the way for broader reflection into other spheres of design. We 
believe it necessary to reconsider time as a “meaningful” feature of objects and 
our “way” of life, and we trust these pages will give us the opportunity to do so.
In the 1960s, the paradigm of speed was replaced by mobility. The develop-
ment of broadcasting media spurred this change in favour of a kind of mobility 
that has nothing to do with physical movement through space but rather with 
people’s access to information. In the closing decades of the 20th century, lap-
tops, tablets and smart phones multiplied our ability to be “connected” at the 
speed of light, even while sitting on a sofa.
In the 21st century, mobility is no longer a novelty. We actually take it for 
granted. Our babies travel by plane, and we change jobs, partners, flats and 
cities more regularly than our parents did. This has entailed a huge shift in the 
perception of our material environment, as well as a change in values.
If we consider speed as “the relationship between space, or the distance that 
an object runs and the time it takes”, we realise that today this physical-scientif-
ic definition is no longer adequate. It is not valid. Why not?
In this 28th issue of Elisava Temes de Disseny, we offer an interdisciplin-
ary outlook that allows us to reflect on the concept of speed. We do so from the 
standpoint of how fast we use and consume things in our immediate environ-
ment and how we perceive and process information. 
For this reason, the various authors barely use the word “speed”, but they do 
address the concepts of interaction, interface, rhythm, slow, soft qualities and 
smart cities.
The articles can be divided into two major groups: the first reflects on urban 
space, and the second examines more everyday objects and products.
The first three articles present projects that involve a new way of design-
ing and perceiving cities. Casanova-Hernández and Tato-Vallejo reflect on time 
in the innovative new design strategies for urban interventions. Flore-Pozzoni 
highlight the city from the passer-by’s perception and interactive experience. 
The transformation and evolution of cities is dominated by lengthy bureau-
cratic processes untied from the active dynamics of the social networks and far 
from the real times and needs of citizens in this period of systemic crisis. The 
article by Helena Casanova and Jesús Hernández stresses the importance of the 
time factor when addressing the new social, economic, environmental and cul-
tural challenges. 
In the era of digital time, the article by Belinda Tato y Jose Luis Vallejo in-
troduces the complementary view of public space as “an augmented reality” that 
fosters the fusion of the physical with the digital as a common denominator 
detached from official hierarchical bodies. 
Giovanni Flore and Alfio Pozzoni, in their article on digital signage, ad-
dress how applied graphics are affecting light levels in the intelligent digital city. 
Citizen -consumers are no longer mere spectators like Mallarmé’s and Benja-
min’s flaneûr but rather have become actors and key players in the urban space, 
interacting with the commercial spaces in modern cities.
And downsizing to the object’scale Eleonora Lupo and Andrea Mendoza sug-
gest rethinking the rhythm and time of everyday experience in order to find new 
“emotional values” in objects. 
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